
After completing the Bachelor of Commerce Programme, students will:

PO1

PO2

PO3

PO4

PO5

PO6 Entrepreneurial Mindset and Lifelong Learning: Graduates will foster an 
innovative mindset to spot business opportunities and develop innovative business 
models and will value lifelong learning to stay updated with industry trends and 
change.

Business Management and Strategic Skills: Graduates will possess the 
necessary skills for effective business management, including strategic planning, 
human resource management, marketing, and operations, while also being prepared 
to engage in ethical decision-making and sustainable business practices.

Communication and Interpersonal Effectiveness: Graduates will demonstrate 
proficiency in both written and oral communication, enabling them to clearly present 
ideas, negotiate effectively, and collaborate with diverse teams within the business 
environment.

Technological and Global Business Competence: Graduates will be skilled in 
using relevant information technology tools and software for business practices, 
understand the global business environment, and be capable of managing the 
impact of globalization on business strategies.

Programme Outcome for Bachelor of Commerce Programme

Knowledge: Graduates will develop a solid foundation in core commerce disciplines 
such as accounting, business management, economics, and finance, enabling them 
to understand, analyse, and manage business operations effectively. 

Financial Acumen & Analytical Skills: Graduates will develop the ability to apply 
accounting principles and financial management techniques, analyze financial 
statements, manage budgets, and make informed financial decisions.



After completing the Bachelor of Commerce (Accountancy) Programme, 
students will:

PSO1

PSO2

PSO3

PSO4

Financial Analysis and Compliance: Graduates will familiarize themselves with 
financial analysis and ensure compliance with national and international reporting 
standards, maintaining accuracy and transparency in financial disclosures and 
adhering to regulatory requirements.

Legal and Technological Competency: Graduates will be equipped with the 
knowledge of direct and indirect taxes; corporate and business law, auditing and 
auditing and assurance and will be skilled in using modern digital tools such as AI to 
support data-driven processes.

Ethical and Professional Practices: Graduates will uphold strong ethical standards 
and professionalism in financial reporting, tax compliance, and auditing, contributing to 
the integrity and social responsibility of the accounting profession.

Programme Specific Outcomes for Bachelor of Commerce Programme

Knowledge: Graduates will master core accounting principles, including financial 
reporting, cost accounting, and managerial accounting, enabling them to prepare, 
analyse, and interpret financial information for effective decision-making.



PSO1

PSO2

PSO3

PSO4

Leadership and Strategic Decision-Making: Graduates will cultivate leadership and 
decision-making abilities, applying analytical tools and strategic thinking to solve 
complex business challenges and drive organizational success.

Entrepreneurship and Innovation: Graduates will foster an entrepreneurial mindset, 
with the ability to identify business opportunities and evaluate and create business 
models.

Ethical, Sustainable, and Technological Competency : Graduates will uphold 
ethical standards and sustainability in business while being proficient in using modern 
technologies such as AI to enhance efficiency.

Programme Specific Outcomes for Bachelor of Commerce                                 
(Business Management) Programme

After completing the Bachelor of Commerce (Business Management) Programme, students 
will:

Knowledge: Graduates will develop a strong foundation in core business functions 
such as strategy, marketing, human resources, and operations, enabling them to 
efficiently manage and optimize business processes.



 

 

Four Year Bachelor of Commerce (Financial AccounƟng) 
Programme Structure and Syllabus 

 
Semester III 

Course Type Course 
Code Course Title Credits 

Major 
COM-200 Public Economics 4 
CFA-201 Government Accounting 4 

Minor (Any 1) 
CFA-211 Specialized Accounting 4 

COM-212 Business Law 4 
COM-213 Business Statistics I 4 

Multidisciplinary 
(Any 1) 

COM-231 Fundamentals of Event Management 3 
COM-232 Digital Marketing 3 
COM-233 Business Ethics and Governance 3 
COM-234 Personal Investment and Tax Planning 3 
COM-235 Intellectual Property Rights 3 

Ability 
Enhancement 

To be opted from the available ability enhancement 
courses approved by the respective Board of Studies. 2 

Skill 
Enhancement 

(Any 1) 

COM-241 Accounting Software Application 3 (1T+2P) 
COM-242 Business Data Analysis 3 (1T+2P) 
COM-243 Personal Financial Planning 3 (1T+2P) 
COM-244 Introduction to Auditing 3 (1T+2P) 

COM-245 Business Database Management and 
Analysis 3 (1T+2P) 

  Total Credits 20 
Semester IV 

Course Type Course 
Code Course Title Credits 

Major 

COM-202 Fundamentals of Macroeconomics for 
Business 4 

CFA-203 Financial Statement Analysis 4 
COM-204 Indirect Taxes 4 
CFA-205 Forensic Accounting 2 

Minor (Any 1) 
COM-221 Accounting for Service Organisations (VET) 4 
COM-222 Corporate Law (VET) 4 
COM-223 Business Statistics II (VET) 4 

Ability 
Enhancement 

To be opted from the available ability enhancement 
courses approved by the respective Board of Studies. 2 

  Total Credits 20 
Semester V 

Course Type Course 
Code Course Title Credits 

Major 

COM-300 Indian Economy 4 
CFA-301 Advanced Corporate Accounting 4 

COM-302 Direct Tax - I 4 
COM-303 Research Process 2 



 

 

Four Year Bachelor of Commerce (Business Management) 
Programme Structure and Syllabus 

Semester III 
Course Type Course Code Course Title Credits 

Major 
COM-200 Public Economics 4 
CBM-201 Marketing Management 4 

Minor (Any 1) 
CBM-211 Business Finance 4 
COM-212 Business Law 4 
COM-213 Business Statistics I 4 

Multidisciplinar
y (Any 1) 

COM-231 Fundamentals of Event Management 3 
COM-232 Fundamentals of Digital Marketing 3 
COM-233 Business Ethics and Governance 3 
COM-234 Personal Investment and Tax Planning 3 
COM-235 Intellectual Property Rights 3 

Ability 
Enhancement  

To be opted from the available ability enhancement 
courses approved by the respective Board of Studies. 2 

Skill 
Enhancement 

(Any 1) 

COM-241 Accounting Software Application 3 (1T+2P) 
COM-242 Business Data Analysis 3 (1T+2P) 
COM-243 Personal Financial Planning 3 (1T+2P) 
COM-244 Introduction to Auditing 3 (1T+2P) 

COM-245 Business Database Management and 
Analysis 3 (1T+2P) 

    Total Credits 20 
Semester IV 

Course Type Course Code Course Title Credits 

Major 

COM-202 Fundamentals of Macroeconomics for 
Business 4 

CBM-203 Services Marketing 4 
CBM-204 Event Management 4 
CBM-205 Brand Management 2 

Minor (Any 1) 
CBM-221 Digital Marketing (VET) 4 
COM-222 Corporate Law (VET) 4 
COM-223 Business Statistics II (VET) 4 

Ability 
Enhancement  

To be opted from the available ability enhancement 
courses approved by the respective Board of Studies. 2 

    Total Credits 20 
Semester V 

Course Type Course Code Course Title Credits 

Major 

COM-300 Indian Economy 4 
CBM-301 Human Resource Management 4 
CBM-302 Retail Management 4 
COM-303 Research Process 2 

Minor CBM-321 Supply Chain and Logistic Management 
(VET) 4 



Programme: 
Course Code:

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge

Financial 
Acumen and 

Analytical 
Skills

Business 
Management 
and Strategic 

Skills

Communication 
and Interpersonal 

Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneurial 
Mindset and 

Lifelong Learning
Knowledge

Financial 
Analysis and 
Compliance

Legal and 
Technological 
Competency

Ethical and 
Professional 

Practices

CO2 3 3 1 1 3 3 3 3 2 3

CO3 3 3 1 1 1 3 3 3 3 3

CO4 3 3 1 1 1 3 3 3 2 3

 

Record various kinds 
of business 
transactions.

Prepare the financial 
statements as per 
Companies Act, 2013.

Prepare Investment 
Accounts for 
buying/selling of 
fixed/non-fixed
interest- bearing 
securities

Semester:

PO-PSO-CO Matrix

CO1

Explain the basic 
accounting concepts, 
conventions and 
accounting 
standards.

PO-PSO-CO Mapping 

1 3 3 3 3 2 33 3 1

Year: 2024-2025

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 
COM-100 Course Name: Financial Accounting (Major)
I



 

 

 
Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-100       
Title of the Course: Financial AccounƟng 
Number of Credits: 04 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course:  Nil 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To develop conceptual and pracƟcal knowledge of financial 

accounƟng.  
2. To acquaint learners with skills of recording various kinds of business 

transacƟons.  
3. To enable learners to prepare “Statement of Profit and Loss” and 

“Balance Sheet” as per Schedule III of the Companies Act 2013.  
4. To acquaint learners with the insights on recording transacƟons upon 

buying and selling of securiƟes. 

Content: 

Unit 1: AccounƟng Fundamentals and DepreciaƟon 
AccounƟng 

15 hours 

AccounƟng Fundamentals: AccounƟng: Meaning, Need, 
Nature, ClassificaƟon, Users of AccounƟng InformaƟon, 
AccounƟng EquaƟon, AccounƟng Principles, Concepts and 
ConvenƟons, AccounƟng Standards: Meaning and Need, 
Elementary knowledge of IFRS.  
DepreciaƟon AccounƟng: Meaning, Causes, Need for 
providing depreciaƟon, AS 6, Methods of DepreciaƟon – 
Sinking Fund Method and Insurance Policy Method. 
  
Unit 2: AccounƟng from Incomplete Records 15 hours 
Single Entry System: Meaning, Features, Advantages, 
LimitaƟons; Difference between Single Entry System and 
Double Entry System, PreparaƟon of Trading, Profit & Loss 
Account and Balance Sheet under Conversion Method. 
  
Unit 3: Company Final Accounts 15 hours 
PreparaƟon of “Statement of Profit and Loss” and “Balance 
Sheet” as per Schedule III of the Companies Act 2013. 
  
Unit 4: Investment AccounƟng 15 hours 
Meaning and types of investments- Fixed returns 
(Debentures and Bonds) and FluctuaƟng returns (Equity 
shares), AS-13 AccounƟng for investments, Ex-
interest/dividend; Cum- interest/ Dividend transacƟons, 
Brokerage, SecuriƟes TransacƟon Tax and other expenses, 
purchase and sale of investment, Bonus shares and Rights 
Issue, ValuaƟon of investment. 
  



 

 

Pedagogy: Lectures, Discussions, PresentaƟons, Case Studies, Assignments, Class 
AcƟviƟes 

Reference/ 
Readings: 

1. Anthony, R.N, Hawkins, D., Merchant, K. A., (2017). AccounƟng: Text 
and Cases (13th Ed). Mc Graw Hill EducaƟon.  

2. Horngren, C.T. and Philbrick, D., (2017). IntroducƟon to Financial 
AccounƟng (11th Ed.), Pearson EducaƟon.  

3. Monga, J.R., (2023). Financial AccounƟng: Concepts and ApplicaƟons 
(34th ed.). Mayur Paper Backs, New Delhi.  

4. Shukla, M.C., Grewal, T.S. and Gupta, S.C. (2017). Advanced Accounts. 
Vol.-I. (19th Ed.), S. Chand & Co., New Delhi.  

5. Maheshwari, S.N., and. Maheshwari, S.K. (2022). Financial 
AccounƟng. (6th Ed.) Vikas Publishing House, New Delhi.  

6. Goyal, B. K. and Tiwari, HN, (2021). Financial AccounƟng (6th Ed.), 
InternaƟonal Book House  

7. Goldwin, Alderman and Sanyal (2016). Financial AccounƟng (2nd Ed), 
Cengage India Private Limited.  

8. Tulsian, P.C. (2023). Financial AccounƟng (1st Ed.), S. Chand publishing. 
9. Mukherjee, A., and Hanif, M. (2018) Modern Accountancy Vol.no. 1 & 

2 (3rd EdiƟon) McGraw Hill. 
10. Compendium of Statements and Standards of AccounƟng (2023). The 

InsƟtute of Chartered Accountants of India, New Delhi. 

Course 
Outcomes: 

AŌer compleƟon of this course, the learners will be able to:  
1. Explain the basic accounƟng concepts, convenƟons and accounƟng 

standards.  
2. Record various kinds of business transacƟons. 
3.  Prepare the financial statements as per Companies Act, 2013. 
4. Prepare Investment Accounts for buying/selling of fixed/non-fixed 

interest- bearing securiƟes. 
 
  



Programme: 
Course Code:

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge

Financial 
Acumen and 

Analytical 
Skills

Business 
Management 
and Strategic 

Skills

Communication 
and Interpersonal 

Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneurial 
Mindset and 

Lifelong 
Learning

Knowledge

Leadership & 
Strategic 
Decision 
Making

Entrepreneurship 
& Innovation

Ethical, 
Sustainable, 

and 
Technological 
Competency 

CO1 3 1 3 3 3 3 3 3 3 2

CO2 3 1 3 3 3 3 3 3 3 2

CO3 3 2 3 3 3 3 3 3 3 3

CO4 3 2 3 3 3 3 3 3 3 3

Interpret the relevance 
of delegation and 
decentralization of 
authority in an 
organization.

Recognise the various 
needs of an individual 
using Maslow's Need 
Hierarchy Theory

Elucidate the principles 
and major techniques 
of control and apply the 
principles and 
techniques of 
coordination.

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 
COM-111 Course Name: Principles and Practice of Management (Minor)
I

PO-PSO-CO Mapping 
Year: 2023-2024Semester:

PO-PSO-CO Matrix

Describe the 
competitive landscape 
of a company using 
Porter's Five Forces 
model



 

 

 
Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-111       
Title of the Course: Principles and PracƟce of Management 
Number of Credits: 04 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course:  Nil 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To enable the learners to describe the compeƟƟve landscape of a 

company using Porter's five force model. 
2. To acquaint the learners with skills to interpret the relevance of 

delegaƟon and decentralizaƟon of authority in an organizaƟon. 
3. To acquaint the learners to recognize the various needs of an individual 

using Maslow's Need-Hierarchy Theory. 
4. To elucidate the principles and major techniques of control and apply 

the principles and techniques of coordinaƟon. 

Content: 

Unit 1: IntroducƟon to Management   15 hours 
Management: Concept and Need, Managerial FuncƟons - An 
overview; CoordinaƟon: Essence of Management. EvoluƟon 
of Management Thought, Classical Approach - Taylor, Fayol, 
Neo-Classical and Human RelaƟons Approaches - Mayo, 
Hawthorne Experiments, Behavioural Approach, Systems 
Approach, ConƟngency Approach, MBO, Hammer and 
Champy- Business Process Re-engineering, Porter's Five-
forces' Model.  
  
Unit 2: Planning and Organising    15 hours 
Types of Plan; Strategic planning - Concept, process, 
Importance and limitaƟons; Environmental Analysis and 
diagnosis (Internal and external environment) - DefiniƟon, 
Importance and Techniques (SWOT/TOWS/WOTS-UP, BCG 
Matrix, CompeƟtor Analysis); Decision-making: Process and 
Techniques; Perfect raƟonality and bounded raƟonality. 
Concept and process of organizing - An overview, Span of 
management, Different types of authority (line, staff and 
funcƟonal), DecentralizaƟon, DelegaƟon of authority; Formal 
and Informal Structure; Principles of Organizing; Network 
OrganizaƟon Structure. Emerging types. 
  
Unit 3: Staffing and Leading 15 hours 
Staffing: Concept of staffing, staffing process. b. 
MoƟvaƟon & Leadership: Concept, Importance, extrinsic and 
intrinsic moƟvaƟon; Major MoƟvaƟon theories - Maslow's 
Need-Hierarchy Theory; Hertzberg's Two-factor Theory, 
Vroom's Expectancy Theory. Leadership: Concept and 
importance; Leadership styles. 



 

 

CommunicaƟon: Concept, purpose, process; Oral and wriƩen 
communicaƟon; Formal and informal communicaƟon 
networks, Barriers to communicaƟon, Overcoming barriers 
to communicaƟon. Emerging trends in communicaƟon. 
 
Unit 4: Control and CoordinaƟon 15 hours 
Concept, Process, LimitaƟons, Principles of EffecƟve Control, 
Major Techniques of control - EffecƟve Control Systems. 
CoordinaƟon Concept, Importance, Principles and 
Techniques of CoordinaƟon, Concept of Managerial 
EffecƟveness. Emerging issues in Management.  
  

Pedagogy:  Lectures, Classroom discussions and Case study 

Reference/ 
Readings: 

1. Tripathi, P. C. & Reddy, P.N. (2010).  Principles of Management (Fourth 
ed.). Tata Mc Graw Hill EducaƟon Pvt. Ltd., New Delhi. 

2. Chandan, J. S. (2004). Management, Theory & PracƟce (Second ed.). 
Vikas Publishing House, New Delhi. 

3. Prasad, L. M. (2000). Principles and PracƟce of Management (FiŌh 
ed.).  Soultan Chand & Sons. 

4. Jain, V. (2010). Management Theory & PracƟce (First ed.). 
InternaƟonal Book House, New Delhi. 

5. Prasad, M. (2008). Management Concepts & PracƟces. (Fourth ed.). 
Himalaya Publishing House, Mumbai. 

6. Subba Rao, P., & Venkatram T. K. (2010). Management Theory & 
PracƟce (First ed.). Himalaya Publishing House, Mumbai. 

7. Moshal, B. S. (2009). Principles of Mangement (First ed.).Ane Books 
Pvt. Ltd., New Delhi. 

8. Barton, G., & Thakur, H. (1997). Management Today, Principle & 
PracƟce (First ed.).  Tata Mc Graw Hill Publishing Co. Ltd., New Delhi. 

Course 
Outcomes: 

AŌer compleƟon of this course, the learners will be able to:  
1. Describe the compeƟƟve landscape of a company using Porter's five 

force model. 
2. Interpret the relevance of delegaƟon and decentralizaƟon of 

authority in an organizaƟon. 
3. Recognise the various needs of an individual using Maslow's Need-

Hierarchy Theory. 
4.  Eucidate the principles and major techniques of control and apply 

the principles and techniques of coordinaƟon. 
 
  



Programme: 
Course Code: COM-132

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge

Financial 
Acumen and 

Analytical 
Skills

Business 
Management 
and Strategic 

Skills

Communication 
and Interpersonal 

Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneuria
l Mindset and 

Lifelong 
Learning

Knowledge
Financial 

Analysis and 
Compliance

Legal and 
Technological 
Competency

Ethical and 
Professional 

Practices

CO1 3 2 2 2 1 2 2 1 2 3

CO2 3 2 2 2 1 2 2 1 2 3

CO3 3 2 2 2 1 2 2 1 2 3

CO4 3 2 2 2 1 2 2 1 2 3

Examine the trading 
and settlement 
systems in Indian 
stock exchanges.

Comprehend Indian 
stock market indices

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 

Course Name: Fundamentals of Stock Market (MC)
Semester: I Year: 2023-2024

PO-PSO-CO Mapping 

PO-PSO-CO Matrix

Describe the working 
of the Indian stock 
markets.

Discuss the regulatory 
framework for stock 
exchanges in India.



 

 

 
Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-132       
Title of the Course: Fundamentals of Stock Market 
Number of Credits: 03 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course:  Nil 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To develop a comprehensive understanding of the primary market. 
2. To familiarize learners with the framework of the secondary market. 
3. To acquaint learners with the trading and seƩlement procedures on 

the Indian stock exchanges.  

Content: 

Unit 1: Primary Market 15 hours 
An overview of Indian SecuriƟes Market, Primary Market - 
Meaning – Book Building Process– Intermediaries, FuncƟons 
of Primary Market – Methods of floataƟon of Capital – 
Challenges of New Issues Market – SEBI measures for the 
primary market-IPO 
Unit 2: Secondary Market 15 hours 
Secondary Market: Meaning, FuncƟons of Secondary Market 
– Regulatory Framework for stock exchanges in India – 
Defects in working of Indian stock exchanges – SEBI measures 
for the secondary market –LisƟng of SecuriƟes: Meaning –
Merits and Demerits, DelisƟng of SecuriƟes. 
Unit 3: Trading and SeƩlement in Indian Stock Exchanges 15 hours 
Indian Stock Exchanges: BSE – BOLT System –  NSE –– NEAT 
system – Market types, order types – Clearing and SeƩlement 
systems in Indian Stock Exchanges - TransacƟon Cycle – 
Clearing & SeƩlement Process – Rolling SeƩlement – Pay in 
and pay out –Demat seƩlement – Physical seƩlement – Funds 
seƩlement- AucƟon - Stock Market Indices, (BSE Sensex, NSE 
NiŌy, Sectoral Indices) 

Pedagogy: Lectures, Discussions, PresentaƟons, Case Studies, Assignments, Class 
AcƟviƟes 

Reference/ 
Readings: 

1. Pandian, P. (2012) Security Analysis and Porƞolio Management (2nd 
Ed.), Vikas Publishing House Pvt. Ltd.  

2. Avadhani, V. A. (2022). Investment and SecuriƟes Market in India 
(10th Ed.), Himalaya Publishing House.  

3. Chandra, P. (2021). Investment Analysis and Porƞolio Management 
(6th Ed.), Tata McGraw – Hill.  

4. Agarwal, S. (2000). A Guide to Indian Capital Market, Bharat 
Publishers. 

5. Kevin, S. (2022). Security Analysis and Porƞolio Management (3rd 
Ed.), PHI Learning Pvt. Ltd.  

6. NISM’s SecuriƟes Markets FoundaƟon module, (2022) 
7. Capital Market (Dealers) Module, Workbook from NSE Financial 

Markets: A Beginners Module, Workbook from NSE (Latest EdiƟons) 



 

 

Course 
Outcomes: 

AŌer compleƟon of this course, the learners will be able to:  
1. Describe the working of the Indian stock markets.  
2. Discuss the regulatory framework for stock exchanges in India. 
3. Examine the trading and seƩlement systems in Indian stock exchanges. 
4. Comprehend Indian stock market indices 

  



Programme: 
Course Code: COM-133

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge

Financial 
Acumen and 

Analytical 
Skills

Business 
Management 
and Strategic 

Skills

Communication 
and 

Interpersonal 
Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneurial 
Mindset and 

Lifelong 
Learning

Knowledge

Leadership & 
Strategic 
Decision 
Making

Entrepreneurship 
& Innovation

Ethical, 
Sustainable, 

and 
Technological 
Competency 

CO1 3 2 3 3 3 3 3 3 3 3

CO2 3 2 3 3 3 3 3 3 3 3

CO3 3 2 3 3 3 3 3 3 3 3

CO4 3 2 3 3 3 3 3 3 3 3

Familiarize about the 
current trends in 
marketing

Discuss ethical and 
legal issues in 
marketing.

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 

Course Name: Marketing for Beginners (MC)
Semester: I Year: 2023-2024

PO-PSO-CO Mapping 

PO-PSO-CO Matrix

Explain the concepts of 
marketing.

Develop the skills to 
analyze marketing mix.



 

 

 
Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-133       
Title of the Course: MarkeƟng for Beginners 
Number of Credits: 03 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course:  Nil 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To develop an understanding of various concepts of markeƟng. 
2. To acquaint learners with the knowledge of markeƟng mix and the skill 

to develop effecƟve markeƟng strategy. 
3. To acquaint learners with recent trends in markeƟng and to enable 

them to understand legal issues in markeƟng. 

Content: 

Unit 1: IntroducƟon to MarkeƟng 15 hours 
MarkeƟng: Meaning, Nature, Scope of markeƟng, Need and 
Importance of MarkeƟng. Selling v/s MarkeƟng. MarkeƟng 
Philosophies; MarkeƟng Mix (7P’s of markeƟng). MarkeƟng 
Environment: Concept and importance of markeƟng 
environment, Micro and Macro environmental factors.  
Consumer behaviour: Need for studying consumer 
behaviour; Stages in Consumer buying decision process; 
Factors influencing consumer buying decisions. 
  
Unit 2: MarkeƟng Mix Decisions 15 hours 
Product: Meaning and classificaƟon of product. Product life 
cycle and markeƟng mix. Branding: concept, funcƟons and 
qualiƟes of good brand name. Packaging and Labelling- 
concept and funcƟons; 
Place;  
Pricing: Concept, Factors affecƟng price of a product, Pricing 
strategies; 
PromoƟon: AdverƟsing, Personal selling, sales promoƟon, 
Public relaƟon, direct markeƟng;  
DistribuƟon channel: Meaning, types and strategies. 
  
Unit 3: Recent Trends in MarkeƟng 15 hours 
Digital markeƟng: Meaning, types, Benefits. TradiƟonal 
markeƟng v/s Digital markeƟng. MarkeƟng for services: 
Meaning, scope and importance. Green markeƟng, social 
markeƟng, Rural markeƟng, RelaƟonship markeƟng, 
Influencer markeƟng. 
Legal Issues in markeƟng- The Consumer ProtecƟon Act, 
1986; Ethical issues in markeƟng, Consumerism and need for 
consumer protecƟon. 
  

Pedagogy: Lectures, Group discussions, Seminars, Case studies, Field work 



 

 

Reference/ 
Readings: 

1. Kotler, Philip. (2003). MarkeƟng Management. PrenƟce Hall 
2. Kotler, P., Armstrong, G. and Agnihotri, P. (2018). Principles of 

MarkeƟng (17th ediƟon) Pearson EducaƟon. Indian ediƟon. 
3. Kotler, P., Keller, K.L. Koshy, A. & Jha. M. (2009). MarkeƟng 

Management: A South Asian PerspecƟve. (Thirteenth Ed). Pearson 
EducaƟon, New Delhi. 

4. Maheshwari, R.P., Jindal, Lokesh, (2011). MarkeƟng Management 
Theory and PracƟce. 

5. Gandhi, J.C. (1987). MarkeƟng a Managerial IntroducƟon. Tata 
McGraw Hill. 

6. Etzel, M. J., Walker, B. J., Stanton, W. J., & Pandit, A. (2010). MarkeƟng 
(14th ed.). Mc Graw Hill. 

7. Patni, M. (2018). Digital MarkeƟng (1st ed.). Literature house. 

Course 
Outcomes: 

AŌer compleƟon of this course, the learners will be able to:  
1. Explain the concepts of markeƟng. 
2. Develop the skills to analyze markeƟng mix. 
3. Familiarize about the current trends in markeƟng 
4. Discuss ethical and legal issues in markeƟng. 

 
  



Programme: 
Course Code: COM-143

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge

Financial 
Acumen and 

Analytical 
Skills

Business 
Management 
and Strategic 

Skills

Communication 
and 

Interpersonal 
Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneurial 
Mindset and 

Lifelong 
Learning

Knowledge

Leadership & 
Strategic 
Decision 
Making

Entrepreneurship 
& Innovation

Ethical, 
Sustainable, 

and 
Technological 
Competency 

CO1 3 1 2 3 3 3 3 2 1 3

CO2 3 2 2 3 2 3 3 3 2 3

CO3 3 3 2 3 2 3 3 3 2 2

CO4 3 3 2 2 3 3 3 3 2 2

Prepare self - SWOC 
analysis, planning and 
goal setting.

Apply various soft 
skills.

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 

Course Name: Soft Skills and Personality Development (SEC)
Semester: I Year: 2023-2024

PO-PSO-CO Mapping 

PO-PSO-CO Matrix

Explain the different 
soft skills and their 
importance.

Identify the different 
personality traits and its 
implications.



 

 

Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-143       
Title of the Course: SoŌ Skills and Personality Development 
Number of Credits: 03 (1T+2P) 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course: 

 Nil 
 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To provide soŌ skills training and pracƟcal orientaƟon. 
2. To acquaint learners with the personality traits and self-development 
3. To enable learners to place emphasis on goal seƫng and self-

development. 

Content: 

Unit 1: IntroducƟon to SoŌ Skills 15 hours 
SoŌ Skills: Meaning, Importance; Types: Self Management 
Skills, CommunicaƟon Skills; Leadership Skills, NegoƟaƟon 
Skills, PresentaƟon Skills; Life Skills, Time management Skills, 
Social Skills; Stress Management and CreaƟve Thinking.  
Unit 2: Personality Development (PracƟcal) 30 hours 
Body Language- Personality Traits; Postures and Gestures; 
AcƟve Listening; Value of Time; Team Work and Team Building- 
Group Discussion; Social and Corporate EƟqueƩes – Social and 
Corporate EƟqueƩes; Interviews and CV WriƟng; Developing 
trust and Integrity in Humans.  
Unit 3: Self Development and Goal Seƫng (PracƟcal) 30 hours 
Developing potenƟal and self-actualisaƟon; SWOC analysis, 
learning to maximize success using SWOC, how to do a 
personal SWOC; Goal Seƫng including various types of goals; 
Interpersonal relaƟonships, Understanding People; Conflict 
ResoluƟon Skills – Seeking Win-Win SoluƟon; EmoƟonal 
Intelligence. 

Pedagogy: Lecture, Classroom Discussion, PresentaƟon, Case Study, Role Play 

Reference/ 
Readings: 

1. Stein, S. J. & Howard, E. B. (2011).  The EQ Edge: EmoƟonal Intelligence 
and Your Success. Canada: Wiley & Sons. 

2. Petes, S. J., & Francis. (2011).  SoŌ Skills and Professional 
CommunicaƟon. New Delhi: Tata McGraw-Hill EducaƟon.  

3. Dorch,  P. (2013). What Are SoŌ Skills? New York: Execu Dress 
Publisher. 

4. Kamin, M. (2013).  SoŌ Skills RevoluƟon: A Guide for ConnecƟng with 
Compassion for Trainers, Teams, and Leaders. Washington, DC: Pfeiffer 
& Company.  

5. Klaus, P., Jane R., & Molly, H. (2007). The Hard Truth about SoŌ Skills. 
London: HarperCollins E-books. 

Course 
Outcomes: 

AŌer compleƟon of this course, the learners will be able to:  
1. Explain the different soŌ skills and their importance.  
2. IdenƟfy the different personality traits and its implicaƟons. 
3. Prepare self - SWOC analysis, planning and goal seƫng. 
4. Apply various soŌ skills. 

  



Programme: 
Course Code: COM-145

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge

Financial 
Acumen and 

Analytical 
Skills

Business 
Management 
and Strategic 

Skills

Communication 
and 

Interpersonal 
Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneuri
al Mindset 

and Lifelong 
Learning

Knowledge

Leadership & 
Strategic 
Decision 
Making

Entrepreneurship 
& Innovation

Ethical, 
Sustainable, 

and 
Technological 
Competency 

CO1

3 1 3 3 2 3 3 3 3 3

CO2

3 1 3 3 2 3 3 3 3 3

CO3

3 1 3 3 2 3 3 3 3 3

CO4

3 1 3 3 2 3 3 3 3 3

Explore business funding 
opportunities.

Explore business growth 
opportunities

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 

Course Name: Innovation and Start-ups (SEC)
Semester: I Year: 2023-2024

PO-PSO-CO Mapping 

PO-PSO-CO Matrix

Develop an entrepreneurial 
mind-set by learning key 
skills.

Create and validate a 
business model and 
business plan.



 

 

Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-145       
Title of the Course: InnovaƟon and Start-ups 
Number of Credits: 03 (1T+2P) 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course:  Nil 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To develop an entrepreneurial mind-set. 
2. To acquaint learners with skills to develop a business model. 
3. To enable learners to explore funding and growth opportuniƟes. 

Content: 

Unit 1: IntroducƟon to Startups and Entrepreneurship 15 hours 
IntroducƟon to Entrepreneurship, Factors influencing 
Entrepreneurship, CharacterisƟc of Entrepreneur; 
Process and Phases of Entrepreneurship, Types of 
Entrepreneurs, Barriers to entrepreneurship, 
Entrepreneurship MoƟvaƟon Theories, Entrepreneurship 
Models - IntroducƟon to various form of business 
organizaƟon (sole proprietorship, partnership, 
corporaƟons, Limited Liability company); 
Skills of an Entrepreneur, Ethics and Entrepreneurship 
  
Unit 2: Exploring Business Opportunity, Developing a 
Business Model and StarƟng up (PracƟcal) 

30 hours 

Exploring Business Opportunity: Self-Discovery, 
Environment Scanning for idea generaƟon, Problem 
IdenƟficaƟon and Idea GeneraƟon, Spoƫng Trends, 
CreaƟvity and InnovaƟon, Idea EvaluaƟon; 
Developing a Business Model: Team, Market 
Understanding, Product/ Market Fit, Customer ValidaƟon, 
Business Model Canvas PreparaƟon, PreparaƟon of 
Business model and Business Plan; 
TranslaƟng Business Model into Startup: Business Planning 
(Finance, HR, MarkeƟng, DistribuƟon, ProducƟon Plan, 
Networking), Obtaining Business Licenses, Applicability of 
RegulaƟons 
  
Unit 3: Startup Growth and Expansion (PracƟcal) 30 hours 
IdenƟfying Growth OpportuniƟes, Funding Sources of 
Entrepreneurship for Growth, RetenƟon & Expansion 
Strategies, Expansion model, Maximizing Profits, Determine 
appropriate exit strategies for entrepreneurs; 
IdenƟfy Funding Agencies both private and government 
aided, Cases in various types of fundings: Debt Funding, 
Bootstrap, Seed, Series A; 
OrganizaƟonal Assistance by government for startup and 
various policies; 



 

 

IncubaƟon Centres – role, support and mentorship, 
prototyping and stakeholder connects, startup scaling. 
  

Pedagogy: Lectures, Discussions, PresentaƟons, Case Studies, Assignments, Class 
AcƟviƟes 

Reference/ 
Readings: 

1. Ramachandran, K. (2008). Entrepreneurship Development, McGraw 
Hill 

2. Katz, J., & Green, R. (2020). Entrepreneurial Small Business (6th Ed.), 
McGraw Hill 

3. Byrd, M. J., & Megginson, L. C. (2012). Small Business Management 
an Entrepreneur’s Guidebook (7th Ed.), McGraw Hill 

4. Fayolle, A., & Lyon, E. M. (2007) Entrepreneurship and new value 
creaƟon: The Dynamic of the Entrepreneurial Process. Cambridge 
University Press. 

5. Hougaard S. (2005) The Business Idea: The Early Stages of 
Entrepreneurship. Springer 

6. Lowe, R., & MarioƩ, S. (2006) Enterprise: Entrepreneurship & 
InnovaƟon. BuƩerworth Heinemann 

7. Dana, L. (2013). World Encyclopedia of Entrepreneurship, Edward 
Elgar. 

8. Akhouri, M. M. P., & Mishra, S. P.  Udyamita (in Hindi) MMP. By 
NaƟonal InsƟtute for Entrepreneurship and Small Business 
Development (NIESBUD), NSIC-PATC Campus, Okhla  

Course 
Outcomes: 

AŌer compleƟon of this course, the learners will be able to:  
1. Develop an entrepreneurial mind-set by learning key skills. 
2. Create and validate a business model and business plan. 
3. Explore business funding opportuniƟes. 
4. Explore business growth opportuniƟes. 

 
  



Programme: 
Course Code: COM-101

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge

Financial 
Acumen and 

Analytical 
Skills

Business 
Management 
and Strategic 

Skills

Communication 
and 

Interpersonal 
Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneurial 
Mindset and 

Lifelong 
Learning Knowledge

Financial 
Analysis and 
Compliance

Legal and 
Technological 
Competency

Ethical and 
Professional 

Practices

CO1 3 3 3 1 2 3 3 3 1 2

CO2 3 3 3 1 2 3 3 3 1 2

CO3 3 3 3 1 2 3 3 3 1 2

CO4 3 3 3 1 2 3 3 3 1 2

Identify and account for 
elements of overhead 
costs.

Prepare cost sheet.

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 

Course Name: Elements of Cost (Major)
Semester: II Year: 2023-2024

PO-PSO-CO Mapping 

PO-PSO-CO Matrix

Explain various concepts 
in cost accounting.

Identify and account for 
elements of material and 
employee costs.



 

 

 
Semester II 
Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-101      Title of the Course: Elements of Cost 
Number of Credits: 04 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course:  Nil 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To acquaint the learners with various cost concepts and cost 

classificaƟon 
2. To familiarize the learners with material cost and employee cost 
3. To acquaint learners with classificaƟon of and accounƟng for 

overhead costs. 
4. To enable learners to prepare cost sheet. 

Content: 

Unit 1: IntroducƟon to Cost AccounƟng 10 hours 
Meaning, Scope, ObjecƟves, LimitaƟons of Cost AccounƟng; 
InstallaƟon of a CosƟng System; Cost Centre, Cost Unit, Cost 
ClassificaƟon; Overview of elements of cost; Role of Cost 
Accountant in an organisaƟon. 
  
Unit 2: Elements of Cost: Material and Employee Cost 20 hours 
Material:  
Meaning & Need, EssenƟals of Material Control; FuncƟons 
of Purchase Department; Purchase RequisiƟon, Stores 
Control; Issue of Materials: Methods of pricing of material 
issues- FIFO, LIFO and Weighted Average Price method, 
Economic Order QuanƟty (EOQ); Cost AccounƟng and 
treatment of losses- Wastage, scrap, spoilage and 
defecƟves.  
Employee Cost:  
AƩendance & Payroll procedures, Elements of wages; 
Employee Turnover: Causes, Methods of calculaƟng 
Employee Turnover; concept of idle Ɵme and overƟme; 
System of wage payments and methods: Time Rate, Piece 
Rate, Taylor’s DifferenƟal Piece Rate, Halsey Premium Plan 
& Rowan Plan. 
  
Unit 3: Elements of Cost: Overheads 15 hours 
Meaning, Importance & ClassificaƟon of Overheads; Cost 
AllocaƟon & ApporƟonment, Basis of ApporƟonment, 
Methods of Primary & Secondary DistribuƟon; Overhead 
AbsorpƟon Rates. AcƟvity Based CosƟng (ABC). 
  
Unit 4: Cost Sheet 15 hours 
Cost Sheet: Meaning, CharacterisƟcs, ObjecƟves, 
LimitaƟons; PreparaƟon of Cost Sheet, EsƟmated Cost Sheet 



 

 

  

Pedagogy: Lectures, Discussions, PresentaƟons, Case Studies, Assignments, Class 
AcƟviƟes 

Reference/ 
Readings: 

1. Jain S. P., & Narang, K.L. (2014).  Cost AccounƟng Principles and 
pracƟce – Kalyani Publishers, Ludhiana.  

2. LAL, B. M., Nigam, B., & Jain,  J.C.  (2000). Cost AccounƟng Principles 
and pracƟce. Hall of India Pvt. Ltd., New Delhi. 

3. Bhar, B. K. (2012). Cost AccounƟng- Methods & Problems. Academic 
Publishers CalcuƩa 700073. 

4. Maher, M. W., & Clyde,  P. S. (2006).   Cost AccounƟng: Principles and 
PracƟce. ICC, McMillan Inc.  

5. Tulsian, P. C.  (2018). PracƟcal CosƟng.  Publishers Sultan Chand. New 
Delhi 

6. Khan, M. Y., & Jain, P.K. (2003). Theory and Problems of Management 
and Cost AccounƟng- Tata McGraw Hill Publishing co. Ltd. New Delhi. 

Course 
Outcomes: 

AŌer compleƟon of this course, the learners will be able to:  
1. Explain various concepts in cost accounƟng. 
2. IdenƟfy and account for elements of material and employee costs. 
3. IdenƟfy and account for elements of overhead costs. 
4. Prepare cost sheet. 

 
 
  



Programme: 
Course Code: COM-112

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge

Financial 
Acumen and 

Analytical 
Skills

Business 
Management 
and Strategic 

Skills

Communication 
and 

Interpersonal 
Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneurial 
Mindset and 

Lifelong 
Learning

Knowledge

Leadership & 
Strategic 
Decision 
Making

Entrepreneurship 
& Innovation

Ethical, 
Sustainable, 

and 
Technological 
Competency 

CO1 3 1 2 1 1 2 3 2 1 1

CO2 3 2 2 1 1 2 3 2 2 2

CO3 3 3 2 1 3 3 3 2 3 3

CO4 3 3 3 1 3 3 3 2 3 3

Elucidate negotiable 
instruments.

Practice e-banking.

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 

Course Name: Fundamentals of Banking  (Minor)
Semester: II Year: 2023-2024

PO-PSO-CO Mapping 

PO-PSO-CO Matrix

Explain the structures, types 
and systems of banking.

Explain the functions, types 
of customers and banker-
customer
relationship.



 

 

Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-112       
Title of the Course: Fundamentals of Banking 
Number of Credits: 04 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course: Nil 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To acquaint the learners with the structure, types, and systems of 

banking. 
2. To impart knowledge of funcƟons, types of customers and banker-

customer relaƟonship. 
3. To familiarize the learners with NegoƟable Instruments 
4. To equip the learners with the basics of e-banking 

Content: 

Unit 1: IntroducƟon to Banking 10 hours 
Origin of Modern Banking in India, Meaning and DefiniƟon 
of Banking.  
Structure of Banking in India & Types of Banks: Public Sector 
Banks, Private Sector Banks, Foreign Banks, Regional Rural 
Banks, Payment Banks, Small Saving Banks.  
System of Banking: Unit Banking and Branch Banking.  
RBI: History, Role, and FuncƟons. 
Unit 2: FuncƟons, Types of Customers and Banker-
Customer RelaƟonship 
Primary FuncƟons  

20 hours 

AccepƟng Deposits: Importance of Deposits, ClassificaƟon 
of Deposits – Demand, Time and Hybrid, Different types of 
Deposits – Saving, Current, Fixed, Recurring and Hybrid.  
DEMAT Account: Meaning and FuncƟons. 
Loans and Advances: Importance of Lending, Principles of 
Lending, ClassificaƟon of Lending: Fund Based Credit 
FaciliƟes – Cash Credit, OverdraŌ, Demand Loan, Bill 
Purchased, Bill Discounted, Project Finance. Non-fund 
Based Credit FaciliƟes – Guarantees, LeƩer of Credit. 
Secondary FuncƟons and other FuncƟons 
UƟlity FuncƟon, Agency FuncƟon and Other Fee Based 
Services 
 
Types of Bank Customers and Procedure and PracƟce in 
Opening Accounts of Different Customers: Minor, Individual 
Joint Account. KYC Norms and e-KYC.  
Banker-Customer RelaƟonship – General and TerminaƟon. 
Unit 3: NegoƟable Instruments 15 hours 
IntroducƟon – Meaning and DefiniƟon – Features – Kinds of 
NegoƟable Instruments: Promissory Note, Bills of Exchange, 
and Cheque. 



 

 

Crossing of Cheque, Types of Crossing; Endorsements: 
Meaning, Importance and Kinds of Endorsement, Rules for 
Endorsement.   
Paying Banker: IntroducƟon-meaning-Role-FuncƟons-
DuƟes. 
CollecƟng Banker: IntroducƟon-Meaning-Legal status of 
collecƟng banker- Holder for Value-Holder in due course.       
 
Unit 4: E-Banking in India 
Meaning, CharacterisƟcs, Benefits and Drawbacks of E-
Banking, Types of E-Banking.  
ATM, Debit Card, Credit Card, NEFT, RTGS, ECS (Debit and 
Credit)– Meaning, Features and FuncƟons. 
NPCI: FuncƟons and Products – Aadhaar Enabled Payment 
Systems, Bharat Bill Payment System, BHIM, Cheque 
TruncaƟon System, Digital Rupee, Immediate Payment 
Service, NaƟonal Automated Clearing House, NaƟonal 
Common Mobility Card, NaƟonal Financial Switch, NUUP 
Services, RuPay, Unified Payments Interface, BharatQR. (in 
brief). 

15 hours 

Pedagogy: Lectures, Group discussions, Seminars, Case studies, Field work 

Reference/ 
Readings: 

Books: 
1. Natarajan, S, and Parameswaran R, (2015). Indian Banking (Revised 

Ed.). S. Chand. 
2. Indian InsƟtute of Banking and Finance, (2016). Digital Banking. 

Taxmann. 
3. Indian InsƟtute of Banking and Finance,(2010). Banking Products and 

Services. Taxmann. 
4. Indian InsƟtute of Banking and Finance (2015). Principles & PracƟces 

of Banking (3rd Ed). Macmillan EducaƟon. 
5. Indian InsƟtute of Banking and Finance, (2010). Basics of Banking. 

Taxmann. 
6. Khubchandani, B S, (2000). PracƟce and Law of Banking. Macmillan. 
7. Agarwal O P, (2012). Modern Banking of India (2nd Ed.). Himalaya 

Publishing House. 
8. Srivastava P K, (2013). Banking: Theory and PracƟce (12th Ed). 

Himalaya Publishing House. 
9. Kandasami K P , Natarajan S, Parameswaran R, (2009). Banking Law 

and PracƟce (4th Ed.) S. Chand. 
10. Gordon and Natarajan, (2006). Banking: Theory, Law and PracƟce 

(12th Ed). Himalaya Publishing House. 
Journals: 

1. The Indian Banker, published by Indian Banker AssociaƟon 
2. Bank Quest, published by Indian InsƟtute of Banking and Finance 
3. Trends and Progress of Indian Banking (Annual) published by RBI. 

Websites: 
1. Reserve Bank of India - www.rbi.org.in 
2. Indian InsƟtute of Banking and Finance - www.iibf.org.in 



 

 

3. Indian Banker’s AssociaƟon - www.iba.org.in 
4. InsƟtute of Banking Personal SelecƟon - www.ibps.in 
5. InsƟtute of Finance, Banking and Insurance - www.iĩi.com 
6. State Bank of India - www.onlinesbi.sbi 
7. NaƟonal Payment CorporaƟon of India - www.npci.org.in 

Course 
Outcomes: 

AŌer the compleƟon of this course, the learners will be able to:  
1. Explain the structures, types and systems of banking. 
2. Explain the funcƟons, types of customers and banker-customer 

relaƟonship. 
3. Elucidate negoƟable instruments. 
4. PracƟce e-banking. 

 
  



Programme: 
Course Code: COM-137

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge

Financial 
Acumen and 

Analytical 
Skills

Business 
Management 
and Strategic 

Skills

Communication 
and 

Interpersonal 
Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneurial 
Mindset and 

Lifelong 
Learning

Knowledge

Leadership & 
Strategic 
Decision 
Making

Entrepreneurship 
& Innovation

Ethical, 
Sustainable, 

and 
Technological 
Competency 

CO1 3 1 3 2 2 3 3 2 3 3

CO2 3 1 3 2 2 3 3 2 3 3

CO3 3 1 3 2 2 3 3 2 3 3

CO4 3 1 3 2 2 3 3 2 3 3

Identify the challenges for 
tourism development.

Identify the latest 
developments in Tourism 
and Hospitality industry

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 

Course Name: Tourism and Hospitality Management (MC)
Semester: II Year: 2023-2024

PO-PSO-CO Mapping 

PO-PSO-CO Matrix

Develop awareness about 
the concept of Tourism.

Explain various forms of 
Tourism.



 

 

Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-137       
Title of the Course: Tourism and Hospitality Management 
Number of Credits: 03 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course:  Nil 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To acquaint the learners with the fundamentals of tourism and 

challenges for sustainable tourism.  
2. To enable learners to understand and describe various types of 

tourism and their consƟtuents.  
3. To enable learners to acquire skills in understanding the dynamics of 

hospitability. 

Content: 

Unit 1: IntroducƟon to Tourism   15 hours 
Meaning and DefiniƟon of tourism and tourism-related 
terms - Tour, Tourist, Tourism Market, Tourism Resources, 
Tourism Product, Travel agent, Tour operator. Nature, 
CharacterisƟcs, and Importance of Tourism. Tourism 
Products, Features of Tourism Product, Type of Tourism 
Products, Difference between Tourism Products and other 
products, the 5 A’s of Tourism Product:  AƩracƟon, 
Accessibility, AccommodaƟon, AmeniƟes and Affordability.  
Social evils of Tourism Industry – Responsible Vs 
Irresponsible Tourism – Sustainable Tourism. 
  
Unit 2: Types and Forms of Tourism 15 hours 
Types of tourism: DomesƟc, InternaƟonal; Inbound, 
Outbound, Inter-regional, Intra-regional. Forms: - Leisure, 
Business, Cultural, Religious, Sports, Medical, Adventure, 
Eco-Tourism, Green Tourism, Heritage Tourism, Sustainable 
Tourism, Cultural Tourism, Agri-Tourism and Rural Tourism. 
Factors affecƟng the growth of tourism, demand and supply 
factors for tourism, moƟvaƟons in Tourism - Push and Pull 
factors ConsƟtuents of the tourism industry: Primary 
ConsƟtuents: AccommodaƟon, Food, Transport, 
Intermediaries, Government OrganizaƟons; Secondary 
ConsƟtuents: Shops and Emporiums, HandicraŌs and 
Souvenirs 
  
Unit 3: Hospitality and its Related Sectors      15 hours 
Origin, growth and nature of the Hospitality Industry, 
Factors affecƟng Hospitality and Tourism Industry, 
Employment OpportuniƟes in the Hospitality Industry, 
Various sectors comprising the hospitality industry - 
lodging/accommodaƟon, event planning, theme parks, 
transportaƟon, cruises, Tourism and Hospitality in the 21st 



 

 

century – Global gaming and Casino operaƟons – Recent 
trends, The future of travel and tourism around the world 
  

Pedagogy: Lectures, Discussions, PresentaƟons, Case Studies, Assignments, Class 
AcƟviƟes 

Reference/ 
Readings: 

1. Goeldner, C. R. &Brent Ritchie, J. R. (2011). Tourism: Principles, 
PracƟces, Philosophies, Wiley India,  

2. Seth, P. N., & Bhat, S. S. (2010). An IntroducƟon to Travel and 
Tourism, Sterling Publishers Private Limited.   

3. BhaƟa, K. (2010). An IntroducƟon to Travel and Tourism, Sterling 
Publishers Private Limited.   

4. BhaƟa, K. (2010). InternaƟonal Tourism, Sterling Publishers Private 
Limited.  

5. Cooper, C., Fletcher, J., Gilbert, D., & Wanhill, S. (2008). Tourism: 
Principles and PracƟce, Pitman Publishing.   

6. Davison, R. (2008). Tourism. Pitman Publishing.   
7. Smith, M., & Puczkó, L. (2015). Health and Wellness Tourism. 

Course 
Outcomes: 

AŌer compleƟon of this course, the learners will be able to:  
1. Develop awareness about the concept of Tourism  
2. Explain various forms of Tourism. 
3. IdenƟfy the challenges for tourism development.  
4. IdenƟfy the latest developments in Tourism and Hospitality industry. 

 
 
  



Programme: 
Course Code: COM-140

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge

Financial 
Acumen and 

Analytical 
Skills

Business 
Management 
and Strategic 

Skills

Communication 
and 

Interpersonal 
Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneurial 
Mindset and 

Lifelong 
Learning Knowledge

Financial 
Analysis and 
Compliance

Legal and 
Technological 
Competency

Ethical and 
Professional 

Practices

CO1 3 2 2 2 1 2 3 1 1 2

CO2 3 2 2 2 1 2 3 1 1 2

CO3 3 2 2 2 1 2 3 1 1 2

CO4 3 2 2 2 1 2 3 1 1 2

Analyse the working of 
different Investment 

Products.

Evaluate the different 
goals of financial 

planning and creating an
investment portfolio of an 

individual investor.

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 

Course Name: Economics of Financial Investments (MC)
Semester: II Year: 2023-2024

PO-PSO-CO Mapping 

PO-PSO-CO Matrix

Understand the 
fundamental concepts of 

financial planning and 
Investment Products.

Examine the various 
traditional and modern 
avenues of Investment.



 

 

Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-140       
Title of the Course: Economics of Financial Investments 
Number of Credits: 03 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course:  Nil 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To understand the need of financial planning and investment. 
2. To acquaint the learners with various tradiƟonal and modern 

investment avenues. 
3. To explain the funcƟoning of different types of investment opƟons. 
4. To enable the learners to design an investment porƞolio. 

Content: 

Unit 1: Financial Planning and Investment Decisions 10 hours 
Meaning and Need for Financial Planning; Factors 
influencing Financial Planning (Returns, Risk, Liquidity, 
Marketability, Tax Benefit, InflaƟon, Safety); Need and 
scope of Financial Planning Services; Components of 
Financial Planning: Defining Financial Goals (Goal Value, 
Investment Horizon, Funding the Goal); creaƟng a Risk 
Profile of an Investor, Designing Investment Porƞolio. 
  
Unit 2: TradiƟonal Investment Avenues 15 hours 
Banking Products and services: Types of Bank Deposit 
accounts, Savings Account, Current Account, Recurring 
Deposit Account, Fixed Deposits, Flexi-deposit Account, 
Public Provident Fund, Sukanya Samruddhi Yojana; 
Sovereign Gold Bonds. Types of Bank Loans: Short-term, 
Medium term and Long -term (examples and present 
interest rate structure to be discussed in light of 
NaƟonalised and Private banks);  
Post Office Investment: Savings Account, Recurring Deposit, 
Time Deposit, Monthly Income Scheme, Senior CiƟzen 
Savings Scheme, NaƟonal Saving CerƟficates (VIIIth Issue), 
Kisan Vikas Patra, Mahila Samman Saving CerƟficate, 
NaƟonal Pension System (All CiƟzen Model), Atal Pension 
Yojana. 
Insurance Products: Types of Life Insurance Policies (Money 
Back Policy, Endowment Policies, Pension Policies, ULIP, 
Term Insurance Policies, Whole Life Policies). Types of 
General Insurance Policies; Health Insurance policy and its 
Plan, Property Insurance, Motor Insurance, Pet Insurance, 
Loan Insurance. 
  
Unit 3: Mutual Fund Investment 20 hours 
Meaning and Features of Mutual Funds; Benefits and Cost 
of InvesƟng in Mutual Funds; Types of Mutual Fund 
Products ( Equity, Debt, Hybrid, SoluƟon Oriented, and 



 

 

others). Types of Equity Schemes, Debt Schemes, Hybrid 
Schemes, SoluƟon Oriented Schemes and Other Schemes; 
SystemaƟc TransacƟons (SystemaƟc Investment Plan, 
SystemaƟc Withdrawal Plan, SystemaƟc Transfer Plan, 
Switches). Analysis of Mutual Fund Fact Sheet (pracƟcal 
component); CalculaƟon of Present value, Future Value, 
RedempƟon Amount, Absolute Return, Compounded 
Annual Growth Rate, Standard DeviaƟon, alpha beta, 
Extended Internal Rate of Return, Sharpe raƟo (Numerical). 
  

Pedagogy: Lectures, Group discussions, Seminars, Case studies 

Reference/ 
Readings: 

1. Khan, M.Y. (2009), Indian Financial System (Sixth ed.), Tata McGraw 
Hill EducaƟon Pvt. Ltd,   New Delhi,  

2. Pandian, P.(2013) Security Analysis and Porƞolio Management 
(second ed.), Vikas Publishing house, UP. 

3. Investment Advisor Level 1 (2016), NaƟonal InsƟtute of SecuriƟes 
Market, Taxmann PublicaƟons Ltd. Mumbai 

4. Mutual Funds Products and Services (2010) Indian InsƟtute of 
Banking and Finance, Taxmann PublicaƟons Ltd. Mumbai. 

5. Registrars to an Issue and Share Transfer Agents- Mutual Fund 
(2015). NaƟonal InsƟtute of SecuriƟes Market, Taxmann PublicaƟons 
Ltd. Mumbai. 

6. SecuriƟes Market FoundaƟon (2018), NaƟonal InsƟtute of SecuriƟes 
Market. Taxmann PublicaƟons Ltd. Mumbai. 

7. Tripathi, V. & Panwa, R. N. (2020), InvesƟng in Stock Markets, (FiŌh 
ed.), Taxmann PublicaƟon Pvt. Ltd. 

Course 
Outcomes: 

AŌer compleƟon of this course, the learners will be able to:  
1. Understand the fundamental concepts of financial planning and 

Investment Products.  
2. Examine the various tradiƟonal and modern avenues of Investment. 
3. Analyse the working of different Investment Products. 
4. Evaluate the different goals of financial planning and creaƟng an 

investment porƞolio of an individual investor. 
 
  



Programme: 
Course Code: COM-148

PO1 PO2 PO3 PO4 PO5 PO6 PSO1 PSO2 PSO3 PSO4

Knowledge
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Acumen and 

Analytical 
Skills
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Management 
and Strategic 

Skills

Communication 
and Interpersonal 

Effectiveness

Technological 
and Global 
Business 

Competence

Entrepreneurial 
Mindset and 

Lifelong 
Learning Knowledge

Financial 
Analysis and 
Compliance

Legal and 
Technological 
Competency

Ethical and 
Professional 

Practices

CO1 3 3 2 2 2 2 3 3 3 3

CO2 3 3 2 2 3 2 3 3 3 3

CO3 3 3 2 2 3 2 3 3 3 3

CO4 3 3 2 2 2 2 3 3 3 3

Perform secretarial audit.

Demonstrate drafting skills 
related to Corporate 
Secretaryship.

Carmel College of Arts Science and Commerce for Women, Nuvem Goa
Bachelor of Commerce 

Course Name: Corporate Secretaryship (SEC)
Semester: II Year: 2023-2024

PO-PSO-CO Mapping 

PO-PSO-CO Matrix

Explain the theoretical 
background of the 
Corporate Secretary.

Perform secretarial practice 
related to conduct of 
company
meetings.



 

 

Name of the Programme: Bachelor of Commerce (Honors) 
Course Code: COM-148       
Title of the Course: Corporate Secretaryship 
Number of Credits: 03 (1T+2P) 
EffecƟve from AY: 2023-24 
Pre-requisites 
for the Course:  Nil 

Course 
ObjecƟves: 

ObjecƟves of the Course are: 
1. To provide the learners an insight about Corporate Secretarial 

PracƟces  
2. To apprise learners about the role of Corporate Secretary towards 

Company’s statutory provisions, rules and regulaƟons. 
3. To familiarize learners with aspects of Company Management, 

MeeƟngs and reports. 

Content: 

Unit 1: IntroducƟon to Company and Corporate Secretary 15 hours 
DefiniƟon of Company, CharacterisƟc features of a 
company, Kinds of Companies; 
DefiniƟon of Corporate Secretary, QualificaƟon, 
Appointment, FuncƟons, Dismissal, Company Secretaries 
Act, 1980 (Overview), Company Secretaries 
RegulaƟons,1982 (Overview);  
Directors, Kinds of Directors-Requirement of Woman 
Director and Importance of Independent Director, Director 
IdenƟficaƟon Number and its significance, QualificaƟon and 
DisqualificaƟon- ReƟrement; Secretarial Standards SS-1 to 
SS-10 (Overview) 
 
Unit 2: General Body and Board MeeƟngs (PracƟcal) 30 hours 
Board MeeƟng, CommiƩee MeeƟng- Mandatory 
CommiƩees and its importance, Role and ComposiƟon, 
Powers of the Board, DraŌing NoƟces for calling AGM, EGM; 
DraŌing Agenda and Minutes, DraŌing Board ResoluƟons, 
Mock General and Board MeeƟngs 
 
Unit 3: Secretarial Audit (PracƟcal) 30 hours 
Secretarial Audit: Procedure and Stages, Secretarial Audit 
SimulaƟon, DraŌing Auditor’s Report, Checking compliance 
with Secretarial Standards, Preparing Annual Returns of 
Listed Companies 
  

Pedagogy: Lectures, Group discussions, Seminars, Case studies, Field work 

Reference/ 
Readings: 

1. Kapoor, G. K., & Dhamija, S. (2022). Company Law and PracƟce 
(Twenty sixth ed.). Taxman PublicaƟons, New Delhi. 

2. Singh A. (2022). Company law (Seventeenth ed.). Eastern Book 
Company.  

3. Bhandari (2023). Guide to Company Law Procedure (Twenty 
FiŌh ed.). Wadhwa & Company, Agra & Nagpur. 



 

 

4. Kapoor N.D (2018). Company Law (Thirty First ed.). Sultan Chand & 
Sons, New Delhi. 

5. Nolakha R.L. (2021). Company Law and Secretarial PracƟce (TwelŌh 
ed.). RBD company, Rajastan. 

6. Taxman's (2020). Taxman's Companies Act with Rules. New Delhi, 
India: Taxman PublicaƟons. 

List of Journals/Periodicals/Magazines/Newspapers etc. 
ICSI Journals and BulleƟns, Student Company Secretary: ICSI PublicaƟon, 
Company Law Journal, Journal of Corporate Law Studies (Taylor and 
Francis), Corporate Laws (Oxford University press).  
Web resources: 
www.icsi.edu 
www.indianlawjournal.com 

Course 
Outcomes: 

AŌer compleƟon of this course, the learners will be able to:  
1. Explain the theoreƟcal background of the Corporate Secretary  
2. Perform secretarial pracƟce related to conduct of company 

meeƟngs. 
3. Perform secretarial audit. 
4. Demonstrate draŌing skills related to Corporate Secretaryship. 

 
  






















































































































































































































































































