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Instructions: 1. All questions are compulsory.
2. Figures to the right indicate marks.

Q1)Answer any four of the following questions: et (4x4= 16 marks)
a) Explain the benefits of consumerism.

b) Write a'short note on ‘Consumer behaviour’.

¢) Determine:the nature of personality in consumer behaviour.

d) Differentiate between needs and wants.

e) Explain the factors that affect reference group influence.

f) Summarise the concept of social class.

Q2) Answer any four of the following questions: (4x4= 16 marks)
a) Evaluate the role of consumers in buying process.

b) Explain any four personal factors influencing consumer buying behaviour. .

¢) Explain the features of organisational buying behaviour. -

d) Explain the benefits of loyalty marketing.

e) Write an overview on ‘Customer, Disputes Redressal Agencies’.

f) Write an overview on post purchase dissonance.

Q3)a) Explain responsibilities of consumers in India. (12 marks).
b) Examine the'various(Ztllzaractemstlcs of consumer behavisur, ‘ | (12 marks)
Q4)a) Elaborate on family life cycle stages. (12 marks)
b) Explain the process g'lfnotrvauon in consumer behaviour. | (12 marks)
QS)a) Evaltlate‘the need and elements in -l?gying process. ,. - : (12 .mmg) ‘.
b) Determine the vario:.:l;ehavioural and psychological factorS'inﬂuencing con sumer buying
behaviour. ; (12 marks)
Q6) a) Elaborate on how to reduce post purchase dlssonance | (12 marks)
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b) Eluc1date the various rights of consumers in Indla (12 marks)




