CARMEL COLLEGE OF ARTS, SCIENCE & COMMERCE FOR WOMEN
 SEMESTER END EXAMINATION OCTOBER 2017
SEMESTER: III OF B.COM.                                                                    DATE:27/10/2017
SUBJECT: ADVERTISING-I
Duration: 2 HOURS	MARKS: 80
Instructions: 1) All questions are compulsory, however internal choice is available.
2) Answer sub-questions in Q. 1 and Q. 2 in not more than 100 words each.
3) Answer questions Q. 3 to Q. 6 each in not more than 400 words.
3) Figures to the right indicate marks.

Q.1. Answer any four of the following:					         [4 x 4 = 16]
i. Explain the benefits of advertising.
ii. Write a note on qualities of a creative visualiser.
iii. Explain the concept of IMC.
iv. Evaluate pop-ups as an advertising medium.
v. Explain two consumer protection laws relevant to advertising.
vi. Evaluate trade fair as an advertising medium.	

Q. 2. Answer any four of the following:					         [4 x 4 = 16]
i. Identify any four selling points for helmets for cycles.
ii. Explain 4 buying motives for a certificate course in creative writing.
iii. Write a note on women consumers. 
iv. Write a note on media planning.
v. Explain in detail any one method of advertising budget.
vi. Explain any four factors influencing ad budget.

Q. 3.  a. Explain the new media options available to the advertiser in modern times.  
                                                                                                                                    [12]
OR
           b. Write a note on ethics and social responsibility of advertising.

Q. 4.  a. Enumerate and explain the steps in the creative visualization process.       [12]
[bookmark: _GoBack]OR
          b. “The creative pyramid is superior to the A.I.D.A. process”.  Elaborate.

Q. 5.  a. Give the meaning and types of appeals used in advertising.	                     [12]
OR
          b. Explain the different buying motives and the connection between buying 
               motives, appeals and selling points.

Q. 6.  a. What are the methods for scheduling media? 				          [12]
OR
          b. Explain the different types of research used in advertising.
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SET 2
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Duration: 2 Hours						Total Marks: 80

Instructions: 1) All questions are compulsory, however internal choice is available.
2) Answer sub-questions in Q. 1 and Q. 2 in not more than 100 words each.
3) Answer questions Q. 3 to Q. 6 each in not more than 400 words.
3) Figures to the right indicate marks.

Q.1. Answer any four of the following:					[4 x 4 = 16]
i. Give four predictions for advertising.
ii. Explain the benefits of advertising.
iii. Write a note on ethical advertising.
iv. Write a note on IMC concept.
v. Give the meaning of creativity.
vi. Explain the first two steps in A.I.D.A. process.

Q. 2. Answer any four of the following:					[4 x 4 = 16]
i. Explain 4 buying motives for a certificate course in tally.
ii. Identify any four selling points for a pair of shoes.
iii. Write a note on men consumers. 
iv. Explain Envy as an appeal.  
v. Write a note on media planning.
vi. Write a note on media scheduling.

[12]
Q. 3.  a. Explain any four new media options.
OR
b. What are the factors influencing the growth of advertising?

Q. 4.  a. Enumerate and explain the steps in the creative visualization process. 		[12]
OR
b. Explain the concept of creative pyramid. 

Q. 5.  a. Explain with examples any six types of appeals used in advertising.		[12]
OR
b. Explain any six buying motives of consumers.

Q. 6.  a. What are the factors affecting ad budget allocation. 				[12]
OR
b. Explain in detail any four types of research used in advertising.
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