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Instructions: 
1. All question are compulsory
1. Figures to the right indicate marks.

Q.I. Answer any FOUR from the following.  				             (4x4=16)

[bookmark: _GoBack]1. Briefly explain the concept of marketing.
2. Differentiate between demand based and competition based pricing methods.
3.  Briefly explain the role of advertising in promotion of a business?
4. What do you mean by channels of distribution?
5. Briefly explain the concept of product planning.
6. What do you mean by branding?

Q. II .Answer any FOUR from the following.                                                  (4x4=16)

1. What are the reasons for product failure?
2. Briefly explain the meaning of packaging.
3. What do you mean by sales promotion?
4. What do you mean by distribution channel policy?
5. What are the major tools of public relations?
6. Write a short note on product life cycle.

Q.III (A) Explain new product development process.				          (12)
OR
Q.III. (B) Explain the meaning and importance of labeling.			          (12)


Q.IV (A). Explain various pricing policies that can be adopted by business firm.    (12)
OR
Q IV (B). Discuss the major tools of sales promotion.				          (12)


Q V. (A).What do you mean by personal selling? Explain the steps involved in 
              personal selling.								          (12)
OR
QV. (B).Explain the meaning and elements of physical distribution.		          (12)


QVI. (A).Discuss the essentials of a good brand name.				          (12)
OR
QVI. (B) Explain various factors influencing the choice of channels of distribution. 
                                                                                                                                    (12)  
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