CARMEL COLLEGE OF ARTS, SCIENCE & COMMERCE FOR WOMEN
SEMESTER END EXAMINATION – APRIL/MAY 2018
 SEMESTER: IV B.COM                                                          Subject:  ADVERTISING-II  
Max Marks: 80                               Date: 02/05/2018                                         Duration: 2 Hrs
Instructions: 1) All questions are compulsory, however internal choice is available.
2) Answer sub-questions in Q. 1 and Q. 2 in not more than 100 words each.
3) Answer questions Q. 3 to Q. 6 each in not more than 400 words.
3) Figures to the right indicate marks.

Q.1. Answer any four of the following:					         [4 x 4 = 16]

i. What are signs? Give examples.
ii. Write a note on logos.
iii. [bookmark: _GoBack]Explain Mood Copy giving suitable examples. 
iv. Explain product alone visual as visual types.
v. Write a note on pointing devices.
vi. Give the meaning and types of headlines.

Q. 2. Answer any four of the following:					         [4 x 4 = 16]

i. Give the meaning and features of an ad agency.
ii. Explain the importance of testing ad effectiveness.
iii. Explain the primary functions of an ad agency.
iv. Give the meaning and types of agency compensation.
v. Explain sales experiments as a technique for testing effectiveness.
vi. Explain any four principles that both agency and client must follow.

Q 3.a. “Visuals in advertising have an important role to play in modern times”.  Explain                                                                                                           [12]
OR
      b. Explain the difference between signs and symbols. 

Q 4. a. Explain the principals for copywriting for TV.			                     [12]
OR
        b. What are the guidelines for preparing effective ad layout?

Q 5. a. Explain Projective Techniques and Checklist Method for testing effectiveness. 	                                                                                                                         [12]
OR
       b. Explain the different post-testing methods for ad effectiveness.

Q 6. a. Explain in detail meaning and reasons for client turnover.		          [12]
OR
        b. Enumerate and explain factors influencing the choice of an ad agency.
* * * * * * * * * *  
