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Q1) Write short notes on any FOUR out of SIX.                                             (4x4=16)

a. Scope of marketing.
b. Any two market concepts
c. Features of Speciality goods.
d. Demographic environment affecting marketing.
e. Psychological factors affecting consumer behaviour
f. Economic environment affecting marketing.

Q2) Answer any FOUR out of SIX.                                                                 (4x4=16)

a. Any four features of Marketing of Services.
b. Any four Ethical Issues in Marketing.
c. Need for Consumerism.
d. Licencing as a global marketing entry strategies.
e. Product mix.
f. Joint Ventures.

Q3) a. Explain in detail the meaning and features of Convenience and Shopping 
           goods.                                                                                                  (12 marks)
OR
      b. Explain the need and importance of marketing research.                    (12 marks)


Q4) a. Explain in detail the four concepts of marketing.                               (12 marks)
OR
     b. Explain   in detail the meaning and basis of market segmentation.      (12 marks)  
                                                                                           
Q5) Explain in detail the sources of Recruitment of sales force in marketing.
                                                                                                                        (12 marks)    
[bookmark: _GoBack]OR
      b. Explain the Social Responsibility of Marketing towards Consumers, 
          Intermediaries and Competitors.                                                          (12 marks)

Q6) a. Explain in brief the areas of Physical Distribution.                            (12 marks)
OR
      b. Explain in brief the concept of Kiosk and Telemarketing.                 (12 marks)
………………………..
