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Q1) Write short notes on any FOUR out of SIX.                                             (4x4=16)

a. Reasons for product failure.
b. Test marketing
c. Benefits of labelling.
d. Demand Based pricing.
e. Psychological pricing policy.
f. Geographic pricing policy.

Q2) Answer any FOUR out of SIX.                                                                 (4x4=16)

a. Steps in personal selling.
b. Limitations of advertising.
c. Meaning of publicity.
d. Extensive Distribution Policy.
e. Elements of physical distribution.
f. Intensive distribution policy.

Q3) a. Explain in detail the stages in product life cycle.                                (12 marks)
OR
      b. Explain in detail the Skimming and Penetration pricing policies.        (12marks)

Q4) a. Explain the meaning and essentials of packaging.                              (12 marks)
OR
     b. Explain in detail the factors influencing product pricing.                      (12marks)  
                                                                                             
Q5) a. Explain the benefits of advertising to consumers and manufactures. (12 marks)    
OR
      b. Explain in detail any three channels of distribution.                            (12 marks)

Q6) a. Explain the tools of sales promotion used at the consumer level.       (12 marks)
OR
      b. Explain the various factors influencing choice of channels.                (12 marks)
………………
