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Instructions: 1) All questions are compulsory, however internal choice is available.
2) Answer sub-questions in Q. 1 and Q. 2 in not more than 100 words each.
3) Answer questions Q. 3 to Q. 6 each in not more than 400 words.
4) Figures to the right indicate marks.

Q.1. Answer any four of the following:					         [4 x 4 = 16]
           
i. Explain the qualities of a creative visualizer.
ii. Write a note on the A.I.D.A model.
iii. Explain 4 advantages of internet advertising.
iv. Predict 4 future trends for advertising.
v. Briefly evaluate outdoor media.
vi. Write a note on the IMC concept.	

Q. 2. Answer any four of the following:					         [4 x 4 = 16]

i. Write a note on urban consumers.
ii. Explain 4 selling points that are unique to Carmel College.
iii. Explain 4 benefits of advertising research.
iv. Write a note on the link between advertising planning and budget.
v. Why is consumer research required in advertising?
vi. Explain in detail any one method of advertising budget.

Q. 3.  A.“Advertising has to fulfill its social responsibility”. Explain in context to 
               ethics in advertising.                                                                                   [12]
OR
          B. Explain the factors influencing choice of advertising media.

Q. 4.  A.“The creative pyramid is superior to the A.I.D.A. model”. Justify.	          [12]
OR
          B. Explain the creative visualization process.

Q. 5.  A. Explain the meaning and the different types of buying motives.	          [12]
OR
         B. What appeals would you use for selling (a) clothes (b) washing machines 
               (c) ice cream.

Q. 6.  A.Explain the importance of advertising research.			          [12]
OR
          B. Write a note on media planning and media scheduling.
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