CARMEL COLLEGE OF ARTS, SCIENCE AND COMMERCE FOR WOMEN
SEMESTER END EXAMINATION OCTOBER 2016
SEMESTER: I OF B.COM                                                                              DATE:20/10/2016
SUBJECT:  GENERAL MANAGEMENT
MARKS: 80                                                                                                         TIME: 2 HRS 
Instructions	(i) Attempt all questions.
(ii) Figures to the right indicate full marks.
                       (iii) Answer sub questions in Q1 & Q2 in not more than 100 words.
                       (iv) Answer Questions 3 to 6 in not more than 400 words.

QI) Answer any FOUR out of SIX:                                                                          (16)

1. Importance of Management.
2. Functions of production Management.
3. Advantages of Inventory Management.
4. Features of Scientific approach to Management.
5. Contingency approach to Management.
6. Systems approach to management.

Q2)  Answer any FOUR out of SIX:                                                                        (16)

1. Difficulties in effective decision making.
2. Meaning of Rationality in decision making.
3. Meaning of Creativity in decision making.
4. Types of Events.
5. Meaning of Disaster Management.
6. Objectives of logistics management.

Q3) a. Explain in detail the functions of Human Resource Management.                (12)
OR
        b. What is management? Explain the features of management.

Q4)  a. Explain the difference between Japanese and American style of Management.               
                                                                                                                                    (12)                                              
OR
         b. Explain in brief the functions of Marketing.

Q5) a. Explain in detail the steps in decision making process.                                  (12)                                              
OR
        b. What is Stress? Explain the causes of Stress in an organisation.

Q6) a.  What is supply chain management? Explain the process of supply chain 
             management.                                                                                                 (12)                                              
OR
       b. What is decision making? Explain the different types of decisions taken in an 
           organisation.
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SEMESTER END EXAMS SET II
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General management
QI) Answer any FOUR out of SIX:                                                               (16 marks)
1. Features of Management.
2. Any four functions of marketing.
3. Decisions in Financial Management.
4. Features of European style of management.
5. Humanistic approach to management.
6. Bureaucratic approach to management.

Q2)  Answer any FOUR out of SIX:                                                                 (16 marks)
1. Any four types of decisions.
2. Advantages of Rationality in decision making.
3. Features of decision making.
4. Types of Stress.
5. Meaning of Supply Chain Management.
6. Objectives of Logistics management.

Q3) a. Explain Scientific and Quantitative Approaches to Management.            (12 marks)
                                 OR                                                                                                                                                                                                                                                  
        b. What is Production Management? What are its features?
Q4)  a. Explain the features of Japanese style of Management                             (12 marks)                                              
                                            OR
         b. Explain the functions of Human Resource Management.
Q5) a. Explain in detail the steps in decision making process.                                      (12 marks)                                              
                                          OR
        b. What is Event Management? Explain the process when the companies handle events for their clients.
Q6) a.  What is disaster management? Explain the steps in disaster  management.         (12 marks)                                              
                                             OR
       b. What are the Difficulties and Guidelines of effective decision making? 






CARMEL COLLEGE OF ARTS, SCIENCE AND COMMERCE FOR WOMEN
SEMESTER END EXAMINATION OCTOBER 2016
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FOUNADTION COURSE:  MARKETING
MARKS: 80                                                                                                         TIME: 2 HRS 
[bookmark: _GoBack]Instructions	(i) Attempt all questions.
(ii) Figures to the right indicate full marks.
                       (iii) Answer sub questions in Q1 & Q2 in not more than 100 words.
                       (iv) Answer Questions 3 to 6 in not more than 400 words.

QI) Answer any FOUR out of SIX:                                                                          (16)

1. Meaning of Marketing.
2.  Selling v/s Marketing.
3. Production concept of Marketing.
4. Requirements of effective Market Segmentation.
5. Societal Marketing Concept .
6. Importance of Market Segmentation.

Q2)  Answer any FOUR out of SIX:                                                                        (16)

1. Meaning of Consumer Behaviour
2. Participants in the buying process.
3. Psychological factors influencing Consumer Behaviour.
4. Web Marketing
5. Niche Marketing.
6. Cultural factors influencing consumer behaviour.

Q3) a. What is Marketing Mix? Explain in detail the Four P’s of Marketing Mix?
                                                                                                                                    (12)                                                   
OR
        b. Explain in detail the functions of Marketing.

Q4)  a. What is marketing research? Explain any three techniques of marketing 
            research.                                                                                                         (12)                                              
OR
         b. Explain in brief the factors influencing marketing environment.

Q5) a. Explain in detail Customer Relationship Marketing.                                      (12)                                              
OR
        b. Explain in detail the stages that a consumer goes through in the buying 
            process.

Q6) a.  Explain in brief Telemarketing and Social Marketing.                               (12)                                              
OR
       b. Explain in detail the concept of Rural Marketing.
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Foundation Course (Marketing)
QI) Answer any FOUR out of SIX:                                                               (16 marks)
1. Functions of Marketing Management
2. Any two factors influencing Marketing Environment.
3. Product mix.
4. Any two bases of market segmentation.
5. Price Mix.
6. Importance of Market Segmentation.

Q2)  Answer any FOUR out of SIX:                                                                 (16 marks)
1. Meaning of Consumer Behaviour
2. Participants in the buying process.
3. Importance of studying consumer behaviour.
4. De-marketing.
5. Features of Customer Relationship Marketing.
6. Features of Rural marketing.

Q3) a. Explain in detail the different concepts in Marketing.                           (12 marks)
                                 OR                                                                                                                                                                                                                                                  
        b. Explain in detail the functions of Marketing.

4)  a. What is marketing? What is the difference between selling and marketing?       (12 marks)                                              
                                            OR
         b. Explain any four techniques of Marketing Research.

Q5) a. Explain any three factors influencing Consumer behaviour.        (12 marks)                                              
                                          OR
        b. Explain in detail the stages that a consumer goes through in the buying process.

Q6) a.  Explain Web Marketing and Niche Marketing in detail.    (12 marks)                                              
                                             OR
       b. Explain the concept of Tele Marketing and Retail marketing in detail. 


