CARMEL COLLEGE OF ARTS, SCIENCE AND COMMERCE FOR WOMEN
SEMESTER END EXAMINATION APRIL 2017
SEMESTER: IV OF B.COM                                                                      DATE:24/04/2017
SUBJECT: ADVERTISING
MARKS: 80                                                                                                        TIME: 2 HRS 
Instructions: 1) All questions are compulsory.
2) Answers to Q.1 and Q.2 should be answered in not more than 100 words.
3) Answers to Q.3 to Q.6 should be answered in not more than 400 words.
4) Figures to the right indicate marks.

Q.1. Answer any four of the following:					         [4 x 4 = 16]

i. Give the meaning and examples of symbols.
ii. Give the meaning and examples of cartoon illustrations.
iii. Write a note on comparison visuals.
iv. Explain magnification of detail as a type of visual.
v. Write a note on question copy.
vi. Write a note on boxes and panels as ad elements.

Q. 2. Answer any four of the following:					         [4 x 4 = 16]

i. Write a note on agency compensation.
ii. Define Ad agency and list the features.
iii. Write the reasons for client turnover.
iv. Write a note on the importance of measuring ad effectiveness.
v. Explain direct questioning as a method of testing ad effectiveness.
vi. Write a note on testing of sales and communication effects.

Q 3.	a. What are slogans? Give examples. What are the guidelines for effective 
                slogans?                                                                                                     [12]
OR
           b. Explain in detail the meaning and tools of visual communication. 

[bookmark: _GoBack]Q 4. 	a. Explain the meaning of ad layout.  What are the principals of an effective 
               layout?                                                                                                         [12]
OR
           b. Explain the principles for effective copywriting for posters.

Q 5.     a.  Explain the different pre-testing methods for ad effectiveness. 	          [12]
OR
            b.  Explain the different post-testing methods for ad effectiveness.

Q 6.	a. Explain the principles of agency-client relationship.			          [12]
OR
           b.  Explain the functions of an ad agency.
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