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Instructions: 
1. All questions are compulsory, however internal choice is available.
2. Answer sub-questions in Q. 1 and Q. 2 in not more than 100 words each.
3. Answer questions Q. 3 to Q. 6 each in not more than 400 words.
4. Figures to the right indicate marks.

Q.1. Answer any four of the following:					             [4 x 4 = 16]

	i. Explain four features of advertising. 
	ii. Write a note on the IMC concept.
	iii. Explain the benefits of advertising to the advertiser.
	iv. Write a note on unethical advertising.
	v. Write a note on role of creativity.
	vi. Evaluate satellite TV as a new media option.


Q. 2. Answer any four of the following:					  [4 x 4 = 16]

	i. Write a note on men as type of consumers. 
	ii Explain four buying motives for admission in Carmel College.
	iii. Identify any four selling points for a hotel. 
	iv. List any four benefits of advertising research.  
[bookmark: _GoBack]	v. Explain the concept of marketing research.
	vi. Why is research important in advertising?


Q. 3.  a. Misleading advertisements are an offence and consumers are protected 
              against the same.  Explain.                                                                           [12]
OR
	b. Critically evaluate magazine and newspaper as advertising media.


Q. 4.  	a. Explain the process of creative visualization.                                             [12]
OR
	b. Explain the concept of creative pyramid.


Q. 5.  a. Describe the different types of consumers.				              [12]
OR
b. Enumerate and explain different types of appeals that can be used for advertising.


Q. 6.  	a. What are the considerations in media planning?                                         [12]
OR
	b. Explain any four methods of advertising budget allocation.
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