CARMEL COLLEGE OF ARTS, SCIENCE AND COMMERCE FOR WOMEN
SEMESTER END EXAMINATION OCTOBER 2015
SEMESTER: I OF B.COM                                                                              DATE:20/10/2015
SUBJECT: GENERAL MANAGEMENT
MARKS: 80                                                                                                              TIME: 2 HRS 
Instructions:
· All Questions are compulsory.
· Figures to the right indicate maximum marks.

Q1) Answer any FOUR out of SIX:                                                             (16 marks)
1. Features of Management.
2. Any two functions of Human Resource Management.
3. Importance of Production Management.
4. Features of Bureaucratic approach.
5. Administrative approach to management.
6. Systems approach to management.

 Q2)  Answer any FOUR out of SIX:                                                          (16 marks)
1. Guidelines for effective decision making.
2. Features of Rationality in decision making.
3. Steps in Creativity in decision making.
4. Types of Events.
5. Meaning of Supply Chain Management.
6. Features of logistics management.

Q3) a. Explain in detail the decisions taken in Financial Management.        (12marks)
OR
        b. Explain the functions of marketing management.

Q4)  a. Explain the difference between Japanese and American style of Management.                                          
                                                                                                                        (12 marks)                                              
OR
        b. What is inventory control management? What are its advantages?

Q5) a. Explain in detail the steps in decision making process.                      (12 marks)                                              
OR
        b. What is Stress? Explain the causes of Stress in an organisation.

Q6) a.  Explain the steps taken in Managing Disasters?                                (12 marks)                                              
OR
       b. What is decision making? Explain the different types of decisions taken in an  
           organisation. 
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SEMESTER END EXAMS SET II
BCom , Sem-I OCTOBER 2015
General management
QI) Answer any FOUR out of SIX:                                                               (16 marks)
1.Meaning of Management.
2. Any four functions of marketing.
3. Financial Management.
4. Features of European style of management.
5. Humanistic approach to management.
6. Bureaucratic approach to management.

 Q2)  Answer any FOUR out of SIX:                                                                 (16 marks)
1. Any two types of decisions.
2.  Meaning of Rationality in decision making.
3. Creativity in decision making.
4. Individual stress coping strategies.
5. Meaning of Disaster management.
6. Features of Logistics management.

Q3) a. Explain any two modern approaches to management.                                         (12 marks)
                                 OR                                                                                                                                                                                                                                                  
        b. What is production management? What are its features?
Q4)  a. Explain the features of Japanese style of Management                             (12 marks)                                              
                                            OR
         b. Explain the functions of Human Resource Management.
Q5) a. Explain in detail the steps in decision making process.                                      (12 marks)                                              
                                          OR
        b. What is Event Management? Explain the process when the companies handle events for their clients.
Q6) a.  Explain the process of supply chain management.                                  (12 marks)                                              
                                             OR
       b. What are the Difficulties and Guidelines of effective decision making? 














CARMEL COLLEGE OF ARTS, SCIENCE AND COMMERCE FOR WOMEN
SEMESTER END EXAMINATION OCTOBER 2015
SEMESTER: I OF B.COM                                                                              DATE:28/10/2015
SUBJECT: MARKETING
MARKS: 80                                                                                                              TIME: 2 HRS 
Instructions:
· All Questions are compulsory.
· Figures to the right indicate maximum marks.
· Non – programming Calculators are allowed.
· Graph paper will be supplied on request.

[bookmark: _GoBack]QI) Answer any FOUR out of SIX:                                                              (16 marks)

1. Features of Marketing.
2.  Demographic environment.
3. Production concept of Marketing.
4. Requirements of effective Market Segmentation.
5. Meaning of Marketing Environment.
6. Importance of Market Segmentation.

 Q2)  Answer any FOUR out of SIX:                                                           (16 marks)

1. Meaning of Consumer Behaviour
2. Participants in the buying process.
3. Web Marketing.
4. Social Marketing
5. Niche Marketing.
6. Features of global Marketing.

Q3) a. What is Marketing Mix? Explain in detail the controllable variables in 
            Marketing Mix?                                                                                 (12 marks)
OR
        b. Explain in detail the functions of Marketing.


Q4)  a. What is marketing research? Explain any three techniques of marketing        
             research.                                                                                            (12 marks)                                              
OR
         b. What is Marketing? Explain the difference between Marketing and Selling.


Q5) a. Explain in detail any two factors that influence Consumer behaviour.
                                                                                                                        (12 marks)                                              
OR
        b. Explain in detail the stages that a consumer goes through in the buying 
            process.


Q6) a.  Explain the nature of and problems in Rural Marketing.                   (12 marks)                                              
OR
       b. Explain in detail the features of Tele Marketing. 
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SEMESTER END EXAMS SET II
BCom , Sem-I OCTOBER 2015
Foundation Course (Marketing)
QI) Answer any FOUR out of SIX:                                                               (16 marks)
1. Meaning of Marketing Management
2. Price in Marketing Mix.
3. Desk research.
4. Economic factor influencing Marketing.
5. Natural factors influencing Marketing.
6. Importance of Market Segmentation.

 Q2)  Answer any FOUR out of SIX:                                                                 (16 marks)
1. Meaning of Consumer Behaviour
2. Participants in the buying process.
3. Importance of studying consumer behaviour.
4. De-marketing.
5. Features of Customer Relationship Marketing.
6. Problems in Rural marketing.

Q3) a. Explain in detail the different concepts in Marketing.                           (12 marks)
                                 OR                                                                                                                                                                                                                                                  
        b. Explain in detail the functions of Marketing.

4)  a. What is marketing? What is the difference between selling and marketing?       (12 marks)                                              
                                            OR
         b. Explain the different bases of Marketing Segmentation.

Q5) a. Explain the cultural and social factors influencing Consumer behaviour.        (12 marks)                                              
                                          OR
        b. Explain in detail the stages that a consumer goes through in the buying process.

Q6) a.  Explain Web Marketing and Niche Marketing in detail.     (12 marks)                                              
                                             OR
       b. Explain the concept of Tele Marketing in detail. 


