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Instructions: 
1. All questions are compulsory.
2. Answers to Q.1 and Q.2 should be answered in not more than 100 words.
3. Answers to Q.3 to Q.6 should be answered in not more than 400 words.
4. Figures to the right indicate marks.

Q.1. Answer any four of the following:					             [4 x 4 = 16]

i. Explain the meaning and examples of visual communication.
ii. Write a note on tools of visual communication.
iii. Write a note on slogans.
iv. Explain any four principles of an effective layout.
v. Explain the meaning of emotional copy and rational copy.
vi. Write a note on humorous copy and cartoon copy.

Q. 2. Answer any four of the following:					  [4 x 4 = 16]

i. Write a note on order-of-merit as a testing method.
ii. Explain direct questioning as a method of testing ad effectiveness.
iii. Explain the importance of measuring ad effectiveness.
iv. Write on any four features of an Ad agency.
v. Explain the principles of a good relationship that an ad agency must follow.
vi. What is agency compensation? What are the types of compensation?

Q 3.    a. Explain with suitable examples the meaning of signs and symbols in advertising.                                                                                                     [12]
OR
 b. What are visuals? Explain the different types of visuals used in advertising.


Q 4. 	a. Explain the meaning of ad layout.  What are the different elements of an effective layout?                                                                                             [12]
OR
 b. Explain the principles for effective copywriting for TV.


[bookmark: _GoBack]Q 5.     a. Explain sales experiments and mock magazine as post-testing methods of ad effectiveness. 									    [12]
OR
b. Explain in detail checklist method and projective techniques as methods of testing ad effectiveness.


Q 6.	a. Explain the functions of an ad agency.					    [12]
OR
b. Explain the meaning and reasons for client turnover.
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